THEA 7572 Actor as Entrepeneur

Professor George Contini

Suggested Text:

The Actor's Workbook by Valorie Hubbard and Lea Brandenburg
This course will cover several components—

1) Creating and Marketing Your Brand---Introduce students to how to market
their work through standard press releases, websites, and other social media.
Students will be responsible for creating their own website, creating resumes,
getting headshots.

2) Going Solo --Students would self initiate and create an original piece to be
produced and marketed---whether that be an original solo performance, a
conventional theatre piece, a one act, arts/community outreach program, theatre
for social change, media, performance art, music, or dance. All pieces will be
presented in Festival of Graduate Work. We would also encourage collaboration
across disciplines on projects. (This would also help in getting funding for projects
through ICE)

Note: Two courses from which pieces might begin could be a Special Topics ; Solo
Performance with George, Theatre for social Change with Emily, but they could do
anything performance based that they have to serve as producer.

3) Grant Writing and Funding--Working with ICE graduate mentors---introduce
students to researching and writing grants and finding other resources of funding.
Students will be required to complete and submit a grant application for a project..

Note: If this was offered early in the second year, we could urge them to apply for a
Willson Center, New Georgia, or ICE grant—something that they actually have a
chance of obtaining. Then they'd still be around for another year to take advantage of
it.

4) Documenting Applied Creative Research as a Scholar/Artist and Critical
Assessment

Provide students with the tools to document and present their creative work as
scholarship whether that be in performance, conference presentations or in articles.
Students will be assigned a faculty advisor to aid them in accessing the various
arenas open to their work as scholar/artists. In addition, introduce students on how
to give and receive criticism regarding work in arts and sciences. Students would
be trained to be moderators in assessment.

5) CV, Cover Letters, Academic Job Search



Provide students with guidance in creating strong CV's and skills in interviewing
and pursuing work in academia.

Course Description

Students create, produce, and market original artistic work through press releases,
websites, and social media. Students research and write grants to fund work.
Students learn tools to document their creative work as applied scholarship .
Students learn critical assessment tools for artistic process.. Students create CV's,
teaching philosophies, and practice academic interviews.

Course Objective

This course is meant to provide graduate students in the MFA Acting Program the
necessary skills for self initiating artistic and scholarly projects and to guide them
through the various opportunities available to them upon completion of their
degree in pursuing work in both the professional and academic arenas. It is a chance
to reflect on the varied tools, knowledge, and experience they have gained pursuing
their degree and synthesize them in a more cohesive, meaningful, and focused
manner. Students will better understand the empowerment that comes with true
ownership of their careers and artistic process; as they encounter specific questions
and issues regarding their role and purpose as an artist and scholar. Students will learn the
practical and artistic skills needed to create and produce piece their own work and to find
employment in their area of interest. They will experience the complexities, joys,
obstacles, and satisfaction which comes from blending the personal, the aesthetic, and the
practical into their life journey.

Topical Outline

1) Creating and Marketing Your Brand

2) PR, Social Media

3) Creating a Website/Online Portfolio

4) Resumes, Headshots

5) Creating and Producing Original Work
6) Keys to Interdisciplinary Collaboration
7) Grant Writing and Funding

8) Documenting Applied Creative Research
9) Critical Assessment Process

10) CV, Teaching Philosophy, Cover Letters,



11) Conducting an Academic Job Search
12) Conducting an Artistic Job Search

13) Presentation of Work in Festival

University Honor Code and Academic Honesty Policy

All academic work must meet the standards contained in “A Culture of Honesty”. Each
student is responsible to inform themselves about those standards before performing any
academic work.

Students are expected to adhere to the University Honor Code and Honesty Policy.
UGA Student Honor Code: “I will be academically honest in all of my academic work
and will not tolerate academic dishonesty of others.” A Culture of Honesty , the
University’s policy and procedures for handling cases of suspected dishonesty, can be
found at www.uga.edu/ovpi.

Originator of Request George Contini, Associate Professor
Department Dept of Theatre and Film Studies
School Franklin College of Arts

Date 8/21/15

Comments:

"Arts entrepreneurship is a state of mind that liberates artistic expression.

An arts entrepreneur is someone who has a vision for what is possible,
transformative and innovative, and then takes an active step toward giving life to
that vision.

Ultimately, entrepreneurship is an action that fuels everything we do, in that it
reflects a fundamental belief that those actions can change the world. It is
absolutely necessary if an artist and the arts to meet the challenge of relevancy.
This is what entrepreneurs do.

This is what artists do. Every time they write those words, meet that beat, draw
that line, dream that place. They take an action toward a vision that is uniquely
theirs; they own it, take responsibility for it, and sink or swim in it. It is brave. It is
vital. Action always is".

————— Quote from JAMES HOUGHTON, founding artistic director of New York City’s Signature
Theatre Company and Director of the Drama Division of the Juilliard School.



